
$2.89
AUSTRALIA DAY 2016 
campaign results

Return for each $1 spent

VALUE RESULTS

13.8% INCREASE

SALES RESULTS

2 WEEKS 
ENDING 
31/1/16

AVG
2015 

5.4m combined views of campaign
content, an MLA record 

36.9% INCREASE

433,800,000
cumulative reach (media + PR)

2 WEEKS 
ENDING 
31/1/16

AVG
WEEK 

in average sales, a 
record high for lamb


