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LAMB ROAST 2015
campaign results

A Millward Brown study showed that the 
campaign message was well understood with 
69% agreeing that ‘Lamb is loved by AUSTRALIANS’.

Return for each $1 spent

VALUE RESULTS

27,346,501
cumulative reach (media + PR)

13.3% INCREASE

SALES RESULTS
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ENDING 
16/5/15
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ENDING 
16/5/15
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AVG
WEEK

19.2% INCREASE


