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Executive summary

MLA deploys a quarterly More Beef from Pastures eNewsletter as the primary online
communication vehicle for MLA's More Beef from Pastures program.

This report incorporates the performance report for the final issue which was sent on 20
October 2016, as well as a review of the performance of the eNewsletter January 2014-
October 2016.

Since January 2014, 11 editions of the More Beef from Pastures eNewsletter were sent.

Over the course of this period, the number of subscribers opening the eNewsletter (Unique
Opens) and the number of subscribers that click through to an article after opening the
eNewsletter (Click Throughs) has been relatively consistent.
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1 Background

MLA deploys a quarterly More Beef from Pastures eNewsletter as the primary online
communication vehicle the majority market program.

This report incorporates the performance report for the final issue which was sent on 20
October 2016, as well as a review of the performance of the eNewsletter January 2014-

October 2016.

2 Performance - recent issue

The October issue of the eNewsletter was the final for the program and was sent to 14,740
active subscribers.

Table 1: Subscriber Numbers, Unique Opens and Open Rates (12 months)

14,740 15,145 15,380 15,539
4,098 4,306 4,405 4,284
28% 28% 29% 28%
23% 30% 29% 20%

2.1 Popularity of articles
The popularity of the main articles from the October 2016 edition are provided in Table 2.

Table 2: Popularity of main articles based on CTO

30%
_ 2 27%
224 23%
210 22%
168 18%
94 10%
87 9%
79 8%
36 4%
17 2%
18 2%
14 1%
11 1%
7 1%
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3 Performance - recent issue

Since January 2014, 11 editions of the More Beef from Pastures eNewsletter were sent.
Graph 1 shows the total average active subscriber numbers year-on-year.

It should be noted that in 2015 the decision was made to increase the subscriber base to
include all MLA producer members in the southern areas. As a result, subscriber numbers
increased between 2014 and 2015. Furthermore, it should be noted that the 2014 and 2015
figures are over four issues, whereas 2016 represents only three issues.

Graph 1: More Beef from Pastures average active subscriber numbers year-on-year

Subscribers
16,000
14,000 15,088
12,000 13,427
2 10,000
o
2
S 3,000
2
a 6,000
1,000
2,000
2014 2015 2016
Year

As Graph 2 shows, over the reporting period, the average number of subscribers opening
the eNewsletter (Uniqgue Opens) and the average number of subscribers that click through to
an article after opening the eNewsletter (Click Throughs) has been relatively consistent,
allowing for the significant increase in subscriber numbers between 2014 and 2015.

Graph 2: More Beef from Pastures average Unique Opens and Click Throughs
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3.1 Popularity of articles

The popularity of all articles tracked over the reporting period is provided in Table 3. The top
20 most popular articles are shaded lighter green.

Table 3: Popularity of Articles based on CTO

Article CTO

Castration: Animal welfare requirements 49% Oct-14
Case study: Tackling productivity by managing pastures more effectively 41% May-14
2015 cattle industry projections 40% Jan-15
Feed wedges for increased production 40% Jan-16
Is bigger always better? 40% May-16
Legumes get a leg-up 38% Jan-14
Weaning spring calves for performance 36% Jan-16
Introducing new bulls successfully 34% May-15
Pasture assessment: getting it right 32% May-15
Bovine anaemia: Theileria is more than a bug in the blood 31% May-15
Pasture assessment: effects on livestock performance 31% Aug-15
Case study: Succession success through learning 31% Nov-15
Case study: Business growth through realignment 30% Aug-15
Coming to grips with dark cutting 30% May-16
Beating bloat this spring 30% Oct-16
Costing out supplementary feed 29% May-14
Inducting bought weaner cattle 29% Jan-16
Using the haystack on a cow’s back 29% May-16
Case study: Costing production to increase profit 28% Aug-14
Feed budgeting to drive stocking rate 28% Jan-15
Case study: Breeding success 28% May-16
The economics of pasture profitability 27% Aug-14
Guide to making silage 27% Oct-16
Making supplementation pay off in ‘pasture fed’ systems 24% Aug-15
Drought feeding 23% Jan-14
The building blocks behind stocking rate optimisation 23% Aug-14
What's in a trade? 23% Oct-16
Management reminders for spring calving 22% Aug-14
Action time for livestock producers 22% Oct-14
Meeting minimum growth rates for heifers 22% Aug-15
New approach to profitable grazing 22% Oct-16
Mid-year beef industry projections 21% Aug-14
Case study: ‘Open book’ benchmarking stimulates motivation for change 19% Jan-14
Seasonal conditions influence markets 19% Nov-15
Buying bulls based on value 19% Jan-16
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Article

CTO

18%
18%
18%
17%
17%
17%
16%
16%
15%
15%
13%
13%
13%
12%
12%
11%
11%
10%
9%
9%
9%
9%
9%
8%
8%
8%
8%
7%
5%
4%
4%
3%
3%

Issue

Nov-15
Jan-16
Oct-16
Oct-14
Nov-15
May-16
Oct-14
Nov-15
Jan-15
Jan-16
Jan-14
Jan-14
May-14
May-15
Aug-15
May-14
May-16
Oct-16
May-14
May-14
Jan-15
Jan-15
Oct-16
Aug-14
Oct-14
Aug-15
Oct-16
May-14
May-15
Oct-14
Oct-16
Aug-14
May-15
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