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Overview

• Drivers of eating quality – Beef and Sheepmeat

• Performance benchmarking

• What is your target market 



Drivers of eating quality



Maximise glycogen levels

• Nutrition

• Mixing, drafting

• Animal health

• Heifers in oestrus

• Weather events

• Loading/unloading



Beef - The MSA Index

• A single number to indicate the 
overall quality of a carcase

• A weighted average of 39 eating 
quality scores of the primals

• Benchmarking tool to measure 
performance. 

The predicted eating quality of a carcase based on 
producer-controlled attributes



Beef - Key drivers of the MSA Index

MSA Index quantifies the impact of production decisions



MSA Sheepmeat Model

• Recent development based on over a decade of 
R&D

• Based on untrained consumer sensory scores 
(gold standard)

• Enabled by objective measurement technology

• Relationship to traits that explain eating quality 
variation



The MSA Sheepmeat Model

Hot standard carcase weight 
(HSCW)

Lean meat yield
(LMY%)

Intramuscular fat
(IMF%)

Electrical stimulation

Ageing

Modified atmospheric 
packaging

Inputs
Leg

Rump

Knuckle

Topside

Outside

Grill

Roast

Shortloin

Rack

Shoulder



Performance benchmarking



How are you performing?
Finishers

• myMSA

• myFeedback – all carcase data
• Animal disease and defect

Breeder/Backgrounders
• Performance from the feedlot?

• Through myFeedback



What is myFeedback
One system, more data, better insights

• Combining carcase, eating quality and disease & defect data in 
one single access point (NLIS, MSA, AHA, NLRS)​

• System access will be available for all participating cattle and 
sheep producers, processors and brand owners.

Benefits for Producers

• Understand compliance to market specs and benchmark 
livestock performance 

• Identify opportunities for proactive disease management & 
prevention

• Access to “Solutions to Feedback” to help improve performance



myFeedback



Benchmarking your performance

• Access benchmarking data in myMSA



Benchmarking your performance



Benchmarking your performance
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Reducing non-compliance MSA compliance
• Pre-slaughter requirements
• pH < 5.71
• Rib Fat ≥ 3mm
• Adequate fat coverage across all primals



What is your target market?



What is your target market?

• Align your breeding objective
• Bred Well, Fed Well

• Don’t chase extremes or single traits

• Balance is key

• Trading
• What do you know about your 

livestock?

• What information do you gather?



Traits driving the outcomes

CARCASE 
IMAGE



Understand the market requirements

MSA Specifications

• Compliance to pH and rib fat

• MSA Index or Boning group 
requirements

Company Specifications

• Meat colour

• Fat colour

• HSCW

• P8 Fat

Establish and maintain relationships

• Feedlots

• Processors

• Buyers/Agents



Take home messages

Drivers of eating quality

• Nutrition and stress management for glycogen reserves 

• MSA Sheepmeat model for individual carcase grading of sheepmeat

Performance Benchmarking 

• Understand your performance compared to where you want to be

• Utilise the tools available to help pull the right levers on farm

Target Maket

• Know the target market you are aiming for to get the most value out of your 
production system.
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