MARKET INFORMATION = 200%




Awareness of NLRS as an MLA service

6 in 10 respondents are aware that the NLRS is an MLA service
Old MLA members and those in NSW and the ACT are more likely to be aware of this

Base:
n=500 /750

B Yes = No

2007
4
NSW/ACT 73% TAS 61%
Old MLA member* 66% " New MLA member™ 47%
Have internet access 43%
2005

Percent
*A member for 1 year+

“*A member for <1 year

Q27  Are you aware that the NLRS - the National Livestock Reporting Service is an MLA service?
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Awareness of market information provided by

Producers’ awareness that market information is provided by MLA has climbed from 50% in 2005 to 58%
in 2007

Awareness is particularly high in NSW and ACT Base:
n=500 / 750

H Yes = No

2007
NSW/ACT 69% TAS 67%
Grassfed cattle 500+ 66% New MLA member** 57%
Lambs 1,000+ 68%
Old MLA member* 62%

2005

Percent
*A member for 1 year+
**A member for <1 year

Q28 Arange of market information is delivered through rural newspapers and radio. Are you aware that this market
information, including NLRS - National Livestock Reporting Service information, is provided by MLA?
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Value of market information

Producer-perceived value of MLA market information remains stable from 2005 to 2007

Mean Score / 4

Total 2007 (n=750) 3.12
Total 2005 (n=500) 3.13
B Extremely valuable-4 = Valuable-3
= Sometimes valuable-2 = Not at all valuable-1
Produce Beef -
2007(n=598) 3.09
Produce beef 2005
] 3.11
Produce Sheep 2007
Produce Sheep 2005
Percent
Q29  In your opinion how valuable is the market information MLA provides to members? Would you say... @
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MAIN reasons why MLA’s market information
is not always valuable - 2007

Respondents who do not always find MLA’s market information to be valuable say this is mainly because
the information is not relevant to their enterprise, or that they use other sources of market information

Some info is not relevant to my enterprise _ 23 Base:

Believe market info is

Use other sources for market info - 15 sometimes/not at all valuable
n=187

Keeps me informed of overall market trends - 11

Out of date info -10
Info is not accurate -9

Not always relevant - am small producer - 9

Only listen to the market when I'm selling [ 7

Not relevant to my geographical area /region . 5 —*| Grassfed cattle 500+  21%

Don't have time to read/use all information . 5

Not aware MLA supply this info l 4

Other - 12

Percent

Q30 Why do you say that?
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Preferred method of receiving market information
— 2007 (Prompted)

Overall, respondents prefer to receive market information via ABC radio and hard copy

Base:
n=750
VIC 33%
Prefer to receive market information from ABC radio - 25— a5 o5 bl 32%
0,
Prefer to wait for hard copy - 24— mecl prodlicers 0
TAS 39%
. . . New MLA ber* 32%
Prefer to receive market information from rural 21 v member ’
newspapers
: A . : Under 55 years of age 19%
Prefer to receive market information by email — 5
y - 17 Know a lot about MLA 24%
Uni degree or higher 30%
Prefer to access market information via MLA’s website . 10
Don’t know / Can’t say | 1
Have no preference - either is fine) I 2
**A member for <1 year Percent
\‘/ Q30a Given a choice between receiving market information electronically from MLA as soon as it is available, OR
mia waiting a few days until you receive the same information in a hard copy format from MLA or via the rural
press, which would you prefer? Taverner 57
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