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World Iron Week
22 — 28 August 2022

Meat & Livestock Australia
Report on activity outcomes



Collaborating across four key programs to leverage world iron awareness week

DOMESTIC INTERNATIONAL

AUS GOOD MEAT

NUTRITION

MARKETING MARKETING

Infographics developed to support Health Professionals: Resources TV & social media Social media campaign (FB/IG)
social media campaign (FB/IG) and advertorial “Iron for energy” Drive to True Aussie website
Drive to new website content Consumers: Resources at EKKA 15sec advertisement nutrition content
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Australian Good Meat — community communications
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RESULTS: Reach — 623K Engagement — 163K
Impressions — 977K Page Views — 3K

ThruPlays — 101K (animation only)



https://www.goodmeat.com.au/health-nutrition/are-you-getting-enough-iron/
https://youtu.be/akjhO7D9KJY

Health care professional campaign

MLA HEALTHY

DIETICIANS CONSUMERS MEALS WEBSITE

eDM with link to iron-rich foods eDM with link to iron-rich foods Iron-rich foods resource at Ekka e Medical advertorial on the
resource resource * 4 xpads of 40 pages importance of iron for women
* Reach 10,000 GPs * Reach 12,000+ dietitians * 160 contacts profiled on homepage
* Open rate 37% (aveDM * Openrate 42% e ™ * 3,191 unique page views MLA
OR 22%) « (aveDM OR35%) [t Gt Loy o Healthy Meals web site during
¢ Click rate 82% (av eDM *  Click rate 7% e

August
*  2nd highest month
1,277 PDF downloads
* 312 were iron-rich foods

CTR 2%) * (aveDM CTR 3%)
Direct resource campaign

* 2,039 GPs ordered iron-rich

food resource
* equates to 81,560 * highest number
patient contacts downloads

RESULTS: eDM Reach — 22,000
Resource Reach — 83,000

Page views — 3,191




Beef at your Best - Importance of Iron 60 sec - YouTube

Eef at your Best - Importance of Iron 60 sec

PUMPING
IRON

"MEG WARD
NRLW Assistant Coach



https://www.youtube.com/watch?v=H2GUH8KiRsU

International marketing

sy Aussie Beef & Lamb
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Auqust 27 at 2:13 AM - IRON?
Some straight talk for #WorldlironWesk — iron deficiency can show up in symptoms you don't

EAT MEAT AND
VEGES TOGETHER

Having red meat every other day makes it easier to
meet your daily iron needs.

expect...and could explain why you can't focus lately! Make a plan to get your levels checked, and
make sure you're getting enough iron in your meals by eating your grassfed meats!
#hskForfustralian #HealthyEating #BeAussome #EatBetterFeelBetter Eating meat with vegetables
will help the body absorb
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RESULTS:
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Facebook and Instagram campaign

Reach — 1394

Engagements — 52
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Overall results:
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Terms of use: MLA data, reports and information

Meat & Livestock Australia Limited | ABM 39 081 678 364 | Level 1, 40 Mount Street, North Sydney NSW 2060 Postal
address: Locked Bag 991, North Sydney N5W 2059 | Ph +61 2 9463 9333 | Fax +61 2 9463 9393 | mla.com.au

1. General

1.1 The reports, data and information provided to you (Data) are owned by Meat & Livestock Australia
Limited (ABMN 30 D81 678 364) {“MLA", “we", “us” or “our”).

1.2 “You” or “your” means the person or entity that is provided with a copy of the Data.

1.3 Your access to and use of the Data is subject to these terms of use and any additional terms, notices
and disclaimers which appear with or in the Data. If you do not agree with the terms, notice and
disclaimers, you must mot access or use the Data.

1.4 MLA may amend these terms of use from time to time and will notify you of any amended terms of
use. If you do not agree to the amended terms of use, you should not continue to use the Data. Your
continued use of the Data after these terms of use have been amended constitutes your acceptance of
them.

2. Limited licence

2.1 MLA grants you a non-exclusive, royalty free licence to use the Data solely for your personal and
business purposes. MLA may revoke this licence at any time by providing you with at least 14 days’
notice, in which case you must cease all use of the Data on expiry of the notice period.

2.2 You must not provide the Data to anyone else.

3. Copyright

3.1 aAll rights {including intellectual property rights such as copyright] in the Data, its content and design
are owned by or licensed to MLA.

3.2 You must not remove, alter or obscure any copyright notices that appear on the Data.

3.3 You must not commercialise any information, content or designs contained in any part of the Data
without the prior written consent of MLA.

4, Trade marks, trade names and logos

4.1 All trade marks, trade names, service marks and other names and logos on the Data are owned by or
licensed to MLA and are protected by applicable trade mark and copyright laws.

4 2 You must not remove, alter or obscure any trade marks, trade names and other names and logos that
appear on the Data.

5. Collection of information

5.1 If MLA requires you to provide personal information in connection with your receipt of the Data, MLA
will collect, store, use and disclose this information in accordance with its privacy policy (found at
www mla.com.aufGeneral/Privacy) and you consent to this.

mia

WEAT & LIVESTOCK ALISTRALIA

6. Disclaimer and liability

6.1 You acknowledge that the Data is provided on an “as is’ basis and MLA makes no representations
regarding the completeness or accuracy of the Data and, to the extent permitted by law, expressly
excludes all warranties and puarantees regarding the accuracy, completeness or currency of the
information, recommendations and opinions contained in the Data.

6.2 Information in the Data may be obtained from a variety of third party sources. You acknowledge
that MLA has not verified all third party information in relation to accuracy or otherwise. You
further acknowledge that: (a} any forecasts and projections are imprecise and subject to a high
degree of uncertainty; and (b) the Data provided may be a snapshot of certain markets and not
reflect that market.as 3.whale.

6.3 The information, raw data, recommendations and opinions contained in the Data do not take into
account. and may not be appropriate for your individual circumstances. You should make your
own enquiries and seek professional advice before making decisions concerning your interests, or
otherwise interpreting or relying on the Data in any way. Any reliance will be at your own risk and
MLA accepts no liability for any loss, damage, cost or expense arising from any use or misuse of
the Data.

6.4 Nothing in these terms of use is intended to exclude, restrict or modify rights, guarantees and
remedies that may be conferred on you under the Competition and Consumer Act 2010 {CCA) in
relation to the provision by MLA of goods and services. All other rights, guarantees and remedies
are excluded.

6.5 To the extent permitted by law, MLA's liability for breach of any consumer puarantee, which
cannot be excluded, is limited at the option of MLA to:

(a) in the case of services supplied or offered by MLA, which are not of a kind ordinarily acquired for
personal, domestic or household use or consumption, resupplying or paying the cost of
resupplying the service; or

(b]) in the case of poods supplied or offered by MLA, which are not of a kind ordinarily acquired for
personal, domestic or household use or consumption, replacing the goods, supplying equivalent
goods, repairing the goods or paying the cost of replacing the goods, supplying equivalent goods
or repairing the goods.

6.6 MLA will not be liable for any loss of profit or for any direct, special, indirect, consequential or
economic loss or damage.

7. Indemnity
7.1 You indemnify MLA against all damages, losses, costs and expenses incurred by MLA arising out of,
or in connection with, your breach of these terms of use or use of the Data.

8. Governing law
8.1 These terms of use are governed by the law applicable in the state of New South Wales, Australia.
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