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OECD Agrigultural estimates, MLA Australia Tracker
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Millennials top source of food knowledge is the internet

Clicks and Cravings
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Food trends

REFLECT INCREASED AWARENESS AND TAKING CONTROL
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TRANSPARENCY HEALTH TRACEABILITY FUNCTIONALITY SUSTAINABILITY
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ORGANIC FREE GRASS CLEAN HORMONE INSECTICIDE
RANGE FED LABELS FREE FREE
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IBM Chef Watson
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We will compete in a new arena

SYNTHETIC INSECTS ALGAE
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AT Frictionless ordering
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Mobile computing will be at the heart of this

TNS connected life 2015
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MARKETING RECEPTIVITY
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~ HOW WE -~
prepare
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OF MEALS

85-90 ~ are eaten at ~
HOME

and Millennials and Gen Z are cooking more, not less

MLA global tracker 2016
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The present

Social media, websites, Supermarkei_:, Trad!tlonal, As a group (Real
) ) local store, online, Experimental, )
friends, curated service : : or virtual)
curated service guided

DECIDE WHAT SHOP

(POSSIBLY GET
TO EAT DIVERTED)
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The furtu rev
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Social media, websites, Automated Guided or As a group (Real
friends, curated service processes automated or virtual)

DECIDE HOW Sy

(UNLIKELY TO BE
e DIVERTED)
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So what do we do today?

JACE
new tech
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So what do we do today?
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So what do we do today?
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Thank You!

Jarrod Payne
Account Director
Millward Brown
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