
Competition Terms & Conditions 

1. Information on how to enter and the prize form part

of these Terms and Conditions. Participation in this

promotion is deemed acceptance of these Terms and

Conditions.

2. Entry is only open to Australian residents aged 18

years or over who complete the Feedback magazine

survey which can be found on the MLA website

www.mla.com.au/feedbacksurvey (Survey).

3. Employees (and their immediate families) of the

Promoter and agencies associated with this promotion

are ineligible to enter. Immediate family means any

of the following: spouse, ex-spouse, de-facto spouse,

child or step-child (whether natural or by adoption),

parent, step-parent, grandparent, step-grandparent,

uncle, aunt, niece, nephew, brother, sister, step-

brother, step-sister or 1st cousin.

4. Entry and entry instructions are as stated in the

Survey

5. The promotion commences at 6am AEDT on 9 
September 2016 and concludes at 5pm AEDT on 21 
October 2016 (“Promotional Period”).

6. To enter, individuals must follow the steps outlined in

the Survey, which must be received during the

Promotional Period.

7. The Promoter reserves the right, at any time, to

verify the validity of entries and entrants (including

an entrant's identity, age and place of residence) and

to disqualify any entrant who submits an entry that is

not in accordance with these Terms and Conditions or

who tampers with the entry process. Errors and

omissions may be accepted at the Promoter's

discretion. Failure by the Promoter to enforce any of

its rights at any stage does not constitute a waiver of

those rights.

8. Incomplete or indecipherable entries will be deemed

invalid and multiple entries are not permitted.

9. If there is a dispute as to the identity of an entrant,

the Promoter reserves the right, in its sole discretion,

to determine the identity of the entrant.

10. This is a game of skill and chance plays no part in

determining the winners. The user must complete the

Survey in accordance with the instructions contained

within the Survey. Each entry will be individually

judged based on the most creative answer to the

question contained in the Survey, “How could

Feedback magazine be enhanced in terms of its

content and the look of the magazine?”

11. The answer judged as the most creative will be the 
winner of the promotion. The winner will be decided 
on 28 October 2016 and notified via email before 5pm 

AEDT. The winner will receive a Caltex fuel voucher 

valued at $500

12. The Promoter's decision is final and no 

correspondence will be entered into.

13. The Prize will be mailed to the winner after 28 
October 2016.

14. If any prize is unavailable (or part of any prize), the

Promoter, in its discretion, reserves the right to

substitute the prize (or that part of the prize) with a

prize to the equal value and/or specification.

15. The prize must be taken as offered, and cannot be

varied and are not transferable or exchangeable and

cannot be taken as cash, unless otherwise specified.

16. Entrants agree that they are fully responsible for the

entry they submit. Entrants warrant and agree that:

(a) they will not submit any entry that is unlawful or

fraudulent, or that the Promoter may deem is

otherwise inappropriate (b) their entry shall not

contain viruses or cause injury or harm to any person

or entity; and (c) they will comply with all applicable

laws and regulations, including without limitation,

those governing copyright, content, defamation,

privacy, publicity and the access or use of others'

computer or communication systems. Without limiting

any other terms herein, the entrant agrees to

indemnify the Promoter for any breach of the above

terms.

17. Any personal information provided to the Promoter

will be collected, used and disclosed in accordance

with the Promoter’s privacy policy (located at

http://www.mla.com.au/General/Privacy). Without

limiting the above , if an entrant discloses personal

information of a third party as part of their entry, the

entrant warrants that the third party has consented

to such disclosure and been notified of the Promoter’s

privacy policy and where it can be found.

18. If this promotion is interfered with in any way or is

not capable of being conducted as reasonably

anticipated due to any reason beyond the reasonable

control of the Promoter, including but not limited to

technical difficulties, unauthorised intervention or

fraud, the Promoter reserves the right, in its sole

discretion, to the fullest extent permitted by law: (a)

to disqualify any responsible entrant; or (b) subject

to any written directions from a regulatory authority,

to modify, suspend, terminate or cancel the

promotion, as appropriate.

19. Nothing in these Terms and Conditions limits,

excludes or modifies or purports to limit, exclude,

limit or modify the statutory consumer guarantees as

provided under the Competition and Consumer Act,

as well as any other implied warranties under the

ASIC Act or similar consumer protection laws in the

States and Territories of Australia ("Non-Excludable

Guarantees"). Except for any liability that cannot by

law be excluded, including the Non-Excludable

Guarantees, the Promoter (including its respective

officers, employees and agents) excludes all liability

(including negligence), for any personal injury; or any

loss or damage (including loss of opportunity,);

whether direct, indirect, special or consequential,

arising in any way out of the promotion.

20. Without limiting paragraph 19 above, the Promoter

(including its respective officers, employees and

agents) is not responsible for and excludes all liability

(including negligence), for any personal injury; or any

loss or damage (including loss of opportunity loss of

profit or loss of contract); whether direct, indirect,

special or consequential, arising in any way out of:

(a) any technical difficulties or equipment malfunction

(whether or not under the Promoter's control); (b)

any theft, unauthorised access or third party
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interference; (c) any entry or prize claim that is late, 

lost, altered, damaged or misdirected (whether or not 

after their receipt by the Promoter) due to any reason 

beyond the reasonable control of the Promoter; (d) 

any variation in prize value to that stated in these 

Terms and Conditions; (e) any tax liability incurred by 

a winner or entrant; or (f) use of a prize.  

21. The Promoter is Meat & Livestock Australia Limited

(ABN 39 081 678 364) of Level 1, 40 Mount Street,

North Sydney, New South Wales. 




